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J1bBiBCbKUW My3eU NUBOBapiHHA Y MUHYNIOMY poui BigBipano
6inbLue 30 000 rocten
12 Maprt, 2015 - PR agency NobletMedia CIS | ¢!

ArponpoM, C/x [NoTpebutenbckme ToBapbl
~ InBo My3en JIbBiBCbke

Mepwwnin Ta egnHUn B YKpaiHi My3ei nmBoBapiHHA y J1bBOBI, WwWo 3a 10-piyys CBOro icHyBaHHs cTas
NonynsApHUM TYPUCTUYHUM OCEepPenKOM ANS CMPaBXHiX NOUIHOBYBAYiB NUBA, Y MUHYIOMY poLi NPUAHAB
6inbwe 30 000 rocTein.

OcCHOBHY YacTVHY BiABiAyBadiB CKNanu TYPUCTM i3 LEHTPANbHOI YacTuHM YKpaiHu, ogHak Ha Pi3aBsHi
3asiTano i 6barato rocrtei 3i cxony, 3okpema i3 3anopi3bkoi Ta JHinponeTposcbkoi obnacteir. Okpim
yKpaiHLuiB, MMHYIOr0 POKY My3€el BiaBiganu il iHo3eMHi generauii. 3okpema, npeactasHuky [Nonbuwi tTa
TypeuumHu, a TakoX NONbCbKO-aMeprkKaHcbKa 3HiManbHa rpyna, sika cTesoptosana (oinbM npo 3axigHy
YKpainy ong sigomMux MixHaponHux tenekaHanis Discovery Channel ta Travel Channel.

Haranaemo, wo snepwe My3ei nMBoBapiHHS BiAYMHUB CBOT ABepi ANng BiABiaysayis 14 xosTHS 2005 poky
y AeHb CBATKYBaHHS 290-1 piyHuUi HalcTapiwoi 6poBapHi B YkpaiHi — JlbBiBCbKOi NMBOBapHi.[lo oro
cknany BXOA4SATb 5 BUCTABKOBMX 3aniB Ta OAWNH AerycTtauiinHuim, ge Biasigysadi MOXYTb CKYWTYBaTU Kinbka
copTiB nereHgapHoro «J1bBiBCbKOro». B ekcnoauuii npeacTasneHi MakeTu i CnpaBXHi 3Hapsaas npadi
6poBapiB MUHYIOrO i CbOrOAEHHS, AABHI MMBHI NASWKN, CTAPOBWHHI MUBHI KyXi 3 Pi3HMX KpaiH €Bponu,
604KM NS NepeBe3eHHs NuBa, peuenTypHi KHUrm KiHus XIX cT., 3pasku peknamu Towo. EkcnoHaTtn myaeto
pPO3TaWOoBYOTHCS BIANOBIAHO A0 Yacy CBOr0 BUHUKHEHHS — BifJ Nepiogy WyMepcbKoi Ta ErmneTCbKol
KynbTyp 0o 4Jacis lpyroi CBiTOBOI BiliHW.

Konekuis onst Mmy3seto 3bupanacs 3 pisHUx gxepen npoTsrom poky. binbwa YyactuHa ekcrnoHaTis 6yna
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nepenaHa IctopnyHum ta ETHOrpagiyHo-xynoxHiM Mysesamu. [ewo notpanunio i3 apxeonorivyHmnx
PO3KOMoK Ha TepuTopii JIbBiBCbKOT OpOBapHi, Wocb 6yno npuabaHo B aHTUKBApPHUX Mara3nHax Ta Ha
«ONOWMHUX pUHKax». TakoX NpoBoAMNacs akuis no 36opy CTapOBMHHMX peyert i3 LOMaLLHiIX apXiBiB
nbBiB’'sH. 3aranom 6yno 3ibpaHo 6n113bko 400 papuTeTis, cepen SKMX € SK Konii, Tak i opuriHanm
icTopynyHUx apTedbakTiB. Myaeii nBoBapiHHA 3aiiMae 6113bko 500 KBaApaTHUX METPIB HANiBMiABaNbHNX
nnouw, J1bBiBCbKOi NMBOBApPHI.

CborogHi KHura Bigrykie MicTuTtb 3anucu 35 Moamu cBiTy. Hapasi My3eli nMBOBapiHHA NPOXOANTb
pecTaBpaLlito Ta NnaHyeTbCs, Wo yXe B Apyri nonosuHi 2015 poky asepi BiABigyBaYaM BiOKPUIOTb
LPYruii noBepx, SKnin 6y e HanoOBHEHWIA HOBMMM iICTOPUYHNMW €KCNoHaTamu, a TakoX TpeTin —
Npu3HaYeHnn 4Nns NPoBeAeHHS cneuianbHUX BUCTABOK.

HeTtanbHo o03HanomMuTncs 3 JIbBiBCbkM My3eem NMBOBapiHHA, @ TakOX 3anucaTucs Ha eKCKypCito, BU
MOXeTe Ha ogilinHOMY canTi 3a nocunaHHaM hitp://www.lvivbeermuseum.com/.

Tako> 3anpolwyemMo Bac NnpuegHaTnUCa 4o CTOPiHKK My3elo y MepexXi Facebook
https://www.facebook.com/MuzejPivovarinnia/timeline.

AHppin OTpOLLEHKO, BiLle-NPe3naeHT 3 MapkeTuHry: «Myaen NMBoBapiHHSA — Lie TOW YHIKanbHUNA
IHCTPYMEHT, SIKMIA JonomMarae Haa3BMYanHo AOCTYMHO Ta LiKaBo PO3MoBiCTy BiABiAyBaYyam npo baraty
icTopito Ta 0cOHNMBOCTI CNOXMBaHHS NUBA, NPO AOCBIA Ta Tpaauuil, wo 3bepiraTbes Ta
NPUMHOXYIOTbCS NbBIBCbKUMIK NBoBapamm yxe npotsarom 300 pokis. Mu pagi, Wwo MaemMo MOX/UBICTb
EyﬂbTyijO 3b6aradyBaTui rocTen, 3apsiaxaru ix eHeprieto Ta no3nTMBOM».
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