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«MK-PermoH» yntarot obecrieyeHHble 104N

14 April , 2008 - /14 "MockoBckuii komcomornel" | MpocmoTpos.: 79
MapkeTtuHr, Peknama 1 PR
7> MK MOCKOBCKWIA KOMCOMONEL,

Mo paaHHbIM NocnepHelt BoHbl uccnepoBanns "NRS-Poccust. CeHTabpb 2007 - deBpanb 2008" komnanum TNS Gallup Media, nsgaxue "MK. Poccuiickuii permoHasbHsblii
exeHeeNbHVK" MakCUMasibHO KOHLIEHTPUPYET ayAMTOPUIO U3 BbICOKOOGECNeUeHHbIX YutaTenein cpean Bcex exeHeienbHblx efepasibHbiX raser.

Mo paHHbIM nocneaHelt BonHbl nccnegoanus "NRS-Poccusi. CeHTabpb 2007 - ®epasnib 2008" komnaHnm TNS Gallup Media, nsgarue "MK. Poccuiickuii permoHasibHbIi
eXeHeAe NbHUK" MaKCUMaslbHO KOHLEHTPUPYET ayAUTOPUIO U3 BbICOKOOGECTNEUYEHHbIX YnTaTeNel cpeam Bcex exeHeneNbHbIX defepasibHbIX raser.
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