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Akagemunsa KoHbIOHKTYpPbI [NpoMblILLieHHbIX PbIHKOB 3aBepLUnia uccefoBaHne pbiHKa
TEPMOYCaA0YUHbIX MIEHOK [/19 TPYNNOBOW YNakoBKY B FOxHoM ©O
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MeHemKMeHT 1 KoHcanTuHr  Xummn4yeckas npombILLIeHHOCTb

C 2005 r. no 2007 r. 06beMbl MPOU3BOACTBA OAHOC/ONHLIX TEPMOYCaL0UHbIX NeHOK B KOXHOM ®O Bo3pocam Ha 8,0%. Mpu 3ToM, JOCTAaTOUHO OYeBMAHA
TeHAeHUMS K 3aMefIleHM0 pocTa pbiHKa MPOM3BOACTBA M NOTPe6IeHNS 0AHOCONHOM NneHKK B KOxHOM ®O. Ecm ¢ 2005 1. no 2006 r. 06beMbl
NPOU3BOACTBA NPOAYKLMM BO3pOC/U Ha 9,6%, To ¢ 2006 r. no 2007 T. - yxe cokpaTuamnck Ha 1,5%. OgHako, Nnof06HOe COKpaLleHe BbI3BaHO TeM, UTO
BpeMeHHO B 2007 r. 0CTaHOBM/O NPOM3BO/ACTBA B CBA3M C PEMOHTOM 060pyA0BaHUsA npeanpusaTue «CTpoiinHeecT TMM».

CokpalLieHe TEMMOB POCTa CMPoca Ha OAHOC/IOKHYIO TEPMOYCa0UHYHO MIEHKY CBS3aHO, MPEX/E BCEro, C YBEMMUEHNEM NPEANOXKEHVE MHOFOC/IONHbIX
MNEHOK.

OrnaBneHue:

METOA0N0IMA MAPKETUHIOBOIO NCCJIEAOBAHNA.
1. KOSINYECTBEHHbIE MOKA3ATENV PbIHKA TEPMOYCAIOYHOW MEHKN B FO)XKHOM ®EAEPA/IBHOM OKPYTE.

1.1. O6bem NoTpebeHNs 0AHOCOWHON TePMOYCaf0UHOI NeHKN B KOXXHOM (hefepasibHOM OKpyTe.
1.2. O6beM NoTpebaeHNs MHOFOCNOHOV TepMOYyCafoHHON NneHKM B KOXXHOM thefiepanbHOM OKpyre.
1.3. MporHo3 noTpe6aeHns 0AHOCNOHOM TepMOYCa0UHON NneHKK B KOXXHOM thefiepasibHOM OKpyTe.
1.4. MporHo3 noTpebaeHns MHOrOC/0MHON TepMOyCcago4Hol NieHky B KOXXHOM (hefepanibHOM OKpyre.

2. AHAJIN3 OTPAC/IEBOW KOHKYPEHLIMI.

2.1. dakTopbl, 06yCcNaBIMBatOLLME MHTEHCUBHOCTb KOHKYPEHLUW B OTpac/u.

2.1.1. Cunbl, onpegenstoLLme 0TPac/eByr0 KOHKYPEHLMIO.

2.1.2. Cutyaums B oTpacnu (CONepHNYeCTBO MeXAY AeNCTBYIOLLMMUN KOHKYpEHTamm).
2.1.3. BnnsiHMe noTeHLManbHbIX KOHKYPEHTOB.

2.1.4. BnusiHne NnocTaBLLMKOB.

2.1.5. BnunsaHwe nokynateneii.

2.1.6. BnusaHne TOBapOB-3aMeHUTeNeN.

2.2. Mpo6nembl, OrpaHNYMBatOLLME Pa3BUTME OTPACN.

3. AHAJIN3 KOHKYPEHTHOW CPE/bI.

3.1. YpoBeHb KOHLEHTpauum oTpacsu.
3.2. KOHKYpeHTHble rpynbl.

4. CTOMOCTHOW AHANWS.
5. AHA/IM3 NOTPEBUTESEWN.

5.1. YpoBeHb KOHLeHTpaLmm noTpebutensckoro cnpoca. OTpacnesas CTPyKTypa noTpebieHums.
5.2. KoHueHTpauus cnpoca B NMoTpeduTenbCKMX cerMmeHTax.

5.2.1. KoHanTepcKas NPOMbILLNEHHOCTb.

5.2.2. lNnBoBapeHme.

5.2.3. be3asKorosibHble HanuTK 1 BOAbI.

5.2.4. PbIHOK COKOB.

5.2.5. PbIHOK KOHCEpPBOB.

5.2.6. PbIHOK Cbinyuyeli npoayKuuu.

5.2.7. PbIHOK MO/IO4HOI NPOAYKLMN.

5.2.8. PbIHOK 6bITOBOI XMMMW.

5.2.9. PbIHOK Kupnuya.

5.2.10. PbIHOK LieMeHTa.

5.2.11. PbIHOK Mebenu.

5.2.12. PbIHOK CYXMX CTPOUTE/NbHbLIX CMECEA.

5.2.13. CpaBHUTe/IbHasA XapaKTepUCTMKa ONTUMabHbIX CErMEHTOB CObITa MHOTMOC/IOMHOM TEPMOYCaA04uHON MAEHKN.
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6. OLIEHKA MOTEHUWAJIbHOW PBIHOYHON A0/,

6.1. KOHKypeHTHble npenmMyLLecTsa.
6.3. OueHKa BO3MOXHOIo 06bema cobITa.

7. MAPKETVIHIOBbI M/1AH.

7.1. Ctpateruu Bbixofa Ha PbIHOK.
7.2. MapKeTVHIoBble Lienn.
7.3. MapKeTUHIoBble CTpaTeruu.

8. AHAIN3 PUCKOB.

8.1. OTpacneBble pUCKM.
8.2. Pucku npoekra.

BbIBObI.

Mogpo6Hee ¢ aHaNM30M TeKyLLEl CUTYyaLuK 1 NPOrHO30M Pa3BUTUS PbiHKA TEPMOYCA0UHOI MIEHKU MOXHO NO3HAKOMUTLCA B 0TUETE AKagemMuu
KOHbIOHKTYPbI MPOMBILLEHHBIX PbIHKOB «PbIHOK MHOTOC/0IHOI TepMOYCaf0uHOl NAeHKN B KOXXHOM ®O».

ABTOp:

Akagemvs KOHbIOHKTYpPbI [pOMBILLIEHHBIX PbIHKOB

Ten.: (495) 918-13-12, (495) 911-58-70
E-mail: mail@akpr.ru
WWW: www.akpr.ru



