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MpoayKTbl NUTaHA B IHTEpHeTE — CMeHa fingepa

11 April , 2008 - GoodsMatrix | MpocmoTpo.: 883
MoTpebuTenbCkue ToBapbl  [leBas NPOMbILIIEHHOCTb  MIHTEpHeT

NPOAYKTbI NMUTaHUs  KaTanor ToeapoB  FMCG-pblHOK ~ VIHTEPHET-MPOEKThI

B nepsom

kBapTane 2008 roga npov3soLLia cMeHa nnaepa cpean IHTepHeT-NPOeKTOB, KOTOPbIE 3aHUMAKOTCA TEMOI MPOAYKTOB MUTaHMS.

Ha nepBoe MecTo Mo faHHbIM He3aBUCUMOro cyeTumka top.mail.ru ¢ pesynstatom 6onee 140 000 noceTuTeNein B MeCsL, BbILLE MOpTan
www.GoodsMatrix.ru:
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Yarmarka.net - PHHOK NpOAYKTOB NUTaHWA

http:/waw, rarmarka, net

GoodsHatrix. ru: WHTEpHET-KATaA0r NPOAYKTOB NWTaHMA
http ./ wew, CoodsMatriz, ru

npoekTa Product.ru.

Takolh pe3ynbTar Katanor NpoLyKTOB NMUTaHWA NMOKa3as 3a CHeT NPUHUMNNaNLHOIO OT/IMYMNA B NMO3ULUNOHNPOBAHUN.

GoodsMatrix.ru OpueHTMpPOBaH He To/bKO Ha npodeccmoHanos FMCG pbiHKa, HO 1 Ha NOTpebuTeneid. KOTOPble NOCTENEHHO HAYMHAIOT UCKaTb B IHTEpHeT
pasHO06Pa3HY0 MHHOPMALMIO M O MPOAYKTaX NTaHWA — NOJe3HbIE CBOMCTBA TOBAPOB, Pe3ybTaTbl IKCMEPTH3bI, OT3bIBbI APYrMX NOTPeOUTENENR, Hanuve
TPaHCreHHbIX UHIPEANEHTOB 1 MHOTOE ApYroe.

B 6nvmxaiimx nnaHax Katanora - 3anyck (opymoB 18 noTpe6uTeneld 1 npoteccroHanoB, HaMoIHEHNE KaTanora LeHamun 1 npaiic-nuctamu, NogKYeHne
BUe0-CcepBuncoB, 3anyck WAP 1 MHOroe fpyroe.

Mofpo6Hble AaHHbIE Pa3NYHBIX HE3aBUCUMbIX CHETUMKOB: http://www.goodsmatrix.ru/AboutProject.aspx?mode=s

KoHTaKTHasi MH(OopMaLMs ANs NPecchbl:

AdoHuHa Hagexaa, KncmH Muxamn

(812) 335-
(812) 380-
(812) 303-

88-00,
11-87,
96-04 (g.351)

+7(921) 921-15-71

n.afonina@goodsmatrix.ru
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