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Peknama Balueil rocTUHMLbI: NyTW peLleHns

31 March , 2008 - )KypHasn 0 rocTMHWYHOM 1 pecTtopaHHom 6usHece Next-Stop.ru | MpocmoTpos: 610
ocynapctBo 1 O6ulectBo.  Meana u CM HeaBmXmMMocCTb
> CaHkT-MeTepbypr  Next-Stop.ru  FOCTHUYHbIV GU3HEC

Next-Stop.ru 415 COBPEMEHHOTO FOCTUHWYHOTO NPEANPUSTUS, UMEIOLLETO LIe/Ibio MOBbILLEHKE MPOLIEHTA 3arpy3Ki, PeKiama SB/ISETCS HauTyuLwum
€noco60M MH(OPMUPOBaHUS 1 YOeXKAEHNS NOTEHLMANbHBIX KTMEHTOB. PasHble OpraHM3auuy UMEKT pasnuyHble NyTW YrpaBneHns cBoelt peknaMHol
LesTeNbHOCTLI. Bnasienel, uiam reHepasibHbIin AUPEKTOp HE3aBUCUMON FOCTUHULLBI 06bIYHO CaM YMpaB/sieT peknaMoii CBOero NpeanpusTis. HekoTopble
FOCTUHULbI UIMEIOT CBOM PeKnaMHble OTAENbI 415 COCTABNEHNS PEKNaMHOr0 GrofykeTa Uy paboTatoT C BHELUHWUM PeKTaMHbIM areHTCTBOM.

B nto6om cnyyae, CerofHs peknamHas AesTenbHOCTb N0B0ro roCTHUYHOTO NPeANPUATUA CTAHOBMTCS BCe 60Jee CNI0XKHOI, MHOrOYPOBHEBOIA 1
MHOrOCTPYKTYpHO. MHoroobpaswve thyHKLUIA peknambl YHUBEPCANbHbIA 1 BCEOOBEMIOLLIMIA XapaKTep 3TO (JopMbl MAPKETUHIOBON KOMMYHUKaLIMKN fefaeT
HeobxoauMbIM 60/1ee ryboKuil aHanm3 ee OTAeNbHbIX Pa3HOBMAHOCTEN. BMecTe ¢ Tem, B HACTOSLLEe BPEMS He CYLLECTBYET eIMHOI Knaccuimkaumum BaoB
peknambl, 4TO 3HAUNTENbHO 3aTPYAHSET UX BbIGOP MPU OCYLLECTBAEHNN MapKETUHIOBbIX KOMMYHWKALIMIA.

Mpy pasnnuHbIX BUAAX KnaccumkaLmy peknambl B pasHbiX MCTOYHMKAX MCMO/b3YeTC MHOXECTBO KPUTEPUEB, YTO 3a4acTyH MPUBOAWT K MyTaHULE.
OCHOBHOI LiefblO JaHHOVi CTaTbW ABMISETCS CUCTEMATH3aLMA OCHOBHBIX CYLLECTBYIOLMX BUAOB FOCTUHWYHOW PeKnambl 1 1x onucaHne. Ocoboe BHUMaHWE B
cTaTbe yAenseTcs TakoMy HampaBfieHWto B pekname Kak «BTL».

Hwxe NpeACcTaB/eH 0fyH 13 BO3MOXHbIX BapUaHTOB KnaccuUKaLm peknambl, SBASIOLLMIACS Hanboee NonesHbIM A NpaKTUUecKoi fesTenbHOCTW. Buabl
peknambi:

1. O6BEKT peKknaMnpoBaHus:

- ToBapHas

- MpecTmxHas (MMUOX-peknama)

- HetoBapHas

2. HanpasneHHOCTb

- Peknama Bo3MOXHOCTE

- Peknama notpe6HocTel

3. XapakTep 1 0CO6eHHOCT U peKnamMmHOro obpalleHus
- NindhopmaTyreHas

- YbexparoLas

- HanomuHarowwas

4. Cnoco6 B03aeiicTBIS Ha Lienesyto ayanTopu
- PauuoHanbHas

- OMouMoHabHasA

5. XapakTep Bo3AeiicTBuMA Ha NoTpebuTens

- XecTkas

- Markas

6. CKOHLEHTPUPOBAHHOCTb Ha ONpeseNeHHOM CermeHTe
- CenekTuBHas

- Maccosas

7. OxBaTblBaeMas TeppuTopus

- BHyTputrpmeHHas

- lokanbHas

- PernoHansHas

- ObLLeHaLvoHabHas
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- MexgyHapogHas

8. ICT 04HMK (hMHaHCKpoBaHWA

- Peknama 0T UMeHW OTAeNbHbIX FOCTUHNL,

- CoBMeCTHas peknama

9. Tun uenesoi ayauTopuu

- Peknama, HanpaBneHHas Ha chepy 6usHeca (fenosas)
- HanpasneHHas Ha MHAWBKAYaIbHOTO NOTPe6uTens
10. Cnoco6 Bo3aeiicTBna (NpeanoX<eHne Yellckoro peknamucTa b.l'ekna)
- BusyasbHas

- CnyxoBas

- AyanoBusyasbHas

- 3puTenbHO-060HATENbHANA

11. CpefcTBa pacnpocTpaHeHus

- Peknawma B npecce

- Ha TenesngeHun

- Pagnopeknava

- Peknama B KMHO

- TpaHcnopTHas

- Ha mecTtax npogax ToBapa

- HapyxHas peknama

- CyBeHupHas

- [MeyaTHble peknamHble U3faHns

- MpamMas nouToBas paccblika

- KomnbtoTepHas peknama

12. BTL - HenpsiMan (HeTpafuLMOHHasn) peknama

- MpsAMoit MapKeTUHI

- CTumMynupoBaHve cobiTa

- COObITUIHBIA MapKETUHT

- Product Placement

- Ambient Marketing

PaccMoTpym Kaxzaplii 13 BUAOB peknambl 6051ee Noapo6HO.

1. B 3aBMCMMOCTU OT 061BbEKTA PEKNAMUPOBAHNA MOXHO BbIAENNTb TP OCHOBHBIX BUAA PeKNaMbl - TOBapHYIO, MPECTUMXKHYIO 1 HETOBAPHYIO.

OcHoBHasi 3afja4a TOBapHOIi peKnambl - hopMUPOBaHUE M CTUMYNMPOBAHME CMPOCa Ha FTOCTUHWYHBIF NPoAYKT. Takas peknama MHhopMUpyeT
MOTEHLMANbHBIX K/IMEHTOB O JOCTOMHCTBAX TOBAPOB U YCNYT AaHHO rOCTUHMLbI, NPOBYXXAAET UHTEPEC W COLEACTBYET MPOAAXKAM.

MpecTuxHas peknama (UMUIKeBas MW KopropaTuBHast), MPeACTaB/IsieT co60i peKnamy AOCTOMHCTB FOCTUHMLbI, BbITOAHO OT/INYAOLMX ee OT
KOHKYPEHTOB. Lle/bio Nof06HOM peknambl IBSETCS Co3AaHMe CPeay 0BLIECTBEHHOCTM W, NPEX[e BCEro, Cpeay NOCTAHHbBIX 1 NOTEHUMANbHbIX KNMEHTOB
MPVBNEKATENBHOTO UMUIXKA, KOTOPbIN BbI3bIBas 6bl JOBEPUE K CAMOMY FOCTUHUYHOMY MPEANPUATUIO 11 BCEM MPEL/1araeMbiM UM YCIyram.

HeToBapHas peknama NponaraHAvpyeT Kakue-m6o naen 1 Lenu, a 0THIOAb He KOHKPETHbIN ToBap. Hanpumep, rocTUHMLA 06bSB/SIET O CBOEI CMIOCOGHOCTM
06ecrneynTb 0CBELLLEHME CBOET0 30aHNsA UCKMIOUNTENBHO OT COMHEUHbIX GaTapeii Mnn ApYrux anbTepHATUBHBLIX MCTOYHWUKOB 3HEprn. K HeTOBapHOI
OTHOCUTCS TaKKe HEKOMMepPUeCKas peKiama, Hanpas/ieHHasi Ha U3MeHeH e noBeaeHYeckoli Mofenu (6opbba co CMN0M, HapKoTKaMK), MOMY/ISpU3aLmLo
coumanbHbIX Npo6/iem, NponaraHay 340P0BOro 06pasa XU3HA 1 T.4,

2. [No HanpaBneHHOCTM Pa3/IMyatoT peknaMy BO3MOXHOCTEW rOCTUHULbI U peKnamy ee NoTpebHOCTeR. Peknama BO3MOXHOCTEN NpeacTaBnseT U3 cebs Bup,
peKnambl, MHHOPMMPYIOLLNIA LieneBble ayaUTOPUM 0 BO3MOXHOCTSAX NPeANpUATUS B 06/1aCTU NPeLOCTaBIEHNS FOCTUHUYHBIX YCayr. AfjpecaTamm Takoi
peknambl MOTYT ObITb He TOMbKO (IU3NYECKYe LA, HO 1 opraHu3aumn. Kopuanyeckue nnua MoryT 6biTb 3aMHTEPECOBaHbI B YC/yrax roCTUHKLbI MO
opraHu3aLmy oTAbIXa [/19 CBOMX COTPYAHUKOB (KOPNOPaTUBHbIE MEPONPUATUSA B FOCTVHWYHOM PECTOPaHe), eN0BbIX BCTPEY, KOH(epeHL it 1 pa3MeLLeHns
3apy6eXHbIX NapTHepoB.



Peknama noTpe6HOCTEl - 3TO UCKIHOUNTENBHO MHDOPMALMOHHbIV B PeKambl, MpeaHasHauYeHHbIV Ans MHQOPMUPOBaHUS 4ef0BbIX NapTHEPOB O
CyLLEeCTBOBaHUM PUPMbI U ee MOTPEBHOCTAX B YeM-160. C NOMOLLLIO NOAOGHOM pekiaMbl FOCTUHMLA peLlaeT CrefytoLye 3afaqn: npuBneyeHe
MOCPeSHNKOB, HaéM Ha BPEMEHHYIO WM NOCTOAAHHYO PaboTy COTPYAHWUKOB, NOWCK, MPOAAXA UM apeHaa Kaknx-nmbo maTepuanbHO-TEXHUYECKUX PECYPCOB
(nomeLLeHUiA, TPAHCNOPTHBLIX CPEACTB, Me6enn, OPrTeXHNKMN 1 T.4.).

3. B 3aBMCMMOCTM OT XapakTepa 1 0CO6EHHOCTEW PeKNaMHOro 06palLeHns pasnnyaroT MHPOPMATUBHYHO, YOEXAAOLLYHO Y HAMOMUHAIOLLYH pekiamy.
OCHOBHOI1 33a4eil IHHOPMATMBHON peknambl SBASETCA [OBEeHNE [0 NOTEHLUMAbHBIX KIMEHTOB MHOPMALIMM O TOCTUHWLE, YCYyTaX, NX
XapaKTepuCTMKax, AOCTONHCTBAX, HOBOBBEAEHMSIX.

Yb6exgaroLasn peknama - Hanbonee arpeccrBHbIli BUA PEKIambl, B OCHOBE KOTOPOIA NIEXUT NOC/eA0BaTeIbHOE yoexeHne NoTeHLMa/IbHbIX KIIMEHTOB B
NPeMMyLLECTBAX PEKNaMUPYEMbIX TOBAPOB W YCAYT, (HOPMUPOBaHIE XKeNaHWS MPUOBPECTU MMEHHO UX, a HE TOBApPb! U YCNYTY KOHKYPEHTOB, NOOLLPEHNE
(haKTa NOKYMKMN 1 T.4.

HanomuHatoLas peknama (peknama cTabuabHOCTM) NpeaHasHadeHa As NOAAepKaHUs 0CBEAOM/IEHHOCTM K/IMEHTOB O CYLECTBOBaHUM FOCTUHMLbI, €8 YCyr
Ha PbIHKE W 1X XapaKTepucTrKax. Hanbonee agh(heKTUBHLIMY BUAAMM HANMOMMUHAIOLLEN PeKaMbl CUUTAOTCS:

- CKpbITaa peknama B snae cTaTeii o [eATeNbHOCTU TOCTUHULbI U ee ycnyrax;
- ydacTue B cneumanm3npoBaHHbIX 0TPaC/IEBbIX BbICTaBKaX;

paccbl/ika NOCTOSHHbLIM MapTHepaMm OT4eTa O rofj0BON feATeNbHOCTY (MPOLEHT 3arpy3Ku, NpubbiNb ¥ T.4.) AW NPOCMEKTa, MPUYPOYEHHOTO K rOf0BLLMHE
OCHOBaHUS TOCTUHMLbI.

4. Mo cnoco6y BO3AECTBIA Ha LIEIEBYHO ayAUTOPUIO PasNnYatoT paLMoHabHYIO U SMOLMOHANBHYHO PeKnamy. PaLyoHanbHas peknama UHhopMupyer,
06paLLaeTcs K pasymy NOTeHLMabHOTO KWEHTa, NPUBOAMUT A0BO/AbI ANiSt €70 YGEXAeHWs, Halle BCEro B C/I0BECHON (opme. IMOLMOHANbHAA peKama
HaNpoTMB, 06pALLIAETCS K YyBCTBaM, SMOLAIM, BOCMIOMUHAHWSM, [eiCTBYET Yepe3 accoLpaLim, B OCHOBHOM NOCPEACTBOM 3ByKa. HEKOTOpbIe peknaMHble
06paLLEeHs ABNAIOTCS YMCTO PALMOHAbHLIMU MW 3MOLIMOHABHBIMM, OIHAKO peKnaMa cepbl YCNyr B OCHOBHOM NPe/CTaB/sieT cO60i pasnnuHble
KOMOMHALMMN 3TUX ABYX BUAOB.

5. Mo xapakTepy BO3AENCTBIA Ha ayAVTOPWIO BbILENAIOT XECTKYIO 1 MArKY0 peknamy. YKecTkas peknama 6113ka no xapakTepy K cpeAcTBam
CTUMYNNPOBaHWSA CObITA 1 MCMOMb3YETCA B KOMMNEKCE C HUMKW. OHa NpeACcTaBNAeT COBO arpeccyBHbIA HAXMM Ha NMOKYNAaTeNs C LeNbio 3aCTaBUTb ero
KynuTb peKknaMmypyemblii ToBap, W paccymTaHa Ha KpaTKOCPOYHYHO NepcrneKTvBy. MsArkas peknama He TObKO CO06LLaeT 0 ToBape, HO 1 (hopMUpyeT BOKPYT
Hero 6naronpuAaTHyI0 aTMocdepy. B o0T/Mume OT XeCTKOM, OHa HaLeneHa Ha CPeaHECPOUHYIO U ANUTENbHYHO NEPCMEKTUBY.

6. Mpr3HaK CKOHLEHTPMPOBAHHOCTMW Ha OMPeAeieHHOM CEerMeHTe Lie/IeBoli ayAuTOpKm NO3BONAET pasnnyaTh CENeKTUBHYIO (M36MpaTe/bHYH0) pekniamy,
YeTKO afipecoBaHHYI0 ONPefeNeHHON rpynne NoTpebuTeneid; 1 MacCoBYHO Pekiamy, HanpaseHHYO Ha LUMPOKWE KPYTW peasibHbIX U MOTeHLMaIbHbIX
noTpebuTtenein n 06LLEeCTBEHHOCTb B LiE/IOM.

7. B 3aBMCMMOCTU OT OXBaTbIBAEMO PEKNIAMHON AeATENIbHOCTbIO TEPPUTOPUM BbILENAIOT BHYTPUDMPMEHHYIO peKnamy, IoKabHYH0 (MacliTabbl - oT
KOHKPETHOro MecTa NPofaxu [0 TePPUTOPUN OTAENBHOTO HACENIEHHOTO MYHKTa), PErMOHa/IbHYI0 PeKnamy, OXBaTbIBaOLLLYH OMpPefieNIeHHYI0 YacTb CTPpaHbl,
06LLEHALVOHANBHYIO 1 MEXAYHAPOAHYIO peKiamy.

8. Peknama MOXET MMETb pa3nnuHble UCTOYHMKW (PUHAHCUMPOBaHUSA. B COOTBETCTBUM C AaHHbLIM NPU3HAKOM Pa3nyaloT peknamy OT MMEHN OTAEeNbHbIX
FOCTUHWYHBIX NPEAMPUATUI 1 COBMECTHYIO (KOpNopaTuBHYt0). KopnopaTtviBHas peknama MOXeT 6biTb Kak FOPU30OHTa/IbHOM, TaK 1 BEPTUKaIbHOIA.
"opn30oHTaNbHaA COBMECTHas peknama npeaycMaTpuyBaeT 00bevHEHNE PEKTAMHbIX YCUMUIA HECKONBKUX FOCTUHWL, (KaK He3aBUCUMbIX, Tak 1
06befMHEHHbIX B CETb) B paMKax Of{HOr0 PeKk/aMHOro NpodykTa. BepTvikasibHas COBMECTHas peknama npegnonaraet 06beuHeHVe peknamHbIX YCuanii
FOCTUHML, 1 APYrMX NPOM3BOAMTENEN TYPUCTCKMX yCayr (TypthupM, pecTopaHoB, TPAHCMOPTHLIX OpraHm3auuii u T.4.).

CoBMeCTHas FOCTMHNYHAas peKnama UMeeT psg NPenMyLLECTB nepes y3KOMUPMEHHOM, Tak Kak NO3BONSET YBENNUNTL PEKNaMHbIA BHOIKET, CNOb30BaTb
60nee LUMPOKMIA CNEKTP CPeACTB pPacrpocTpaHeHWs peknamMmHoN MHAopMaLIK, a Takke AaeT BO3MOXHOCTb 06ecrneynTb MacCoBOCTb OXBaTa LieneBoit
ayauTopum.

9. Mo Tuny Lenesoii ayAuTopmnmn peknama bbiBaeT: HanpasneHHas Ha chepy 6usHeca (B2B - «business to business») n HanpaeneHHas Ha MHAUBUAYaIbHOTO
notpebutens (B2C - «business to client»). MoTpebutenbckas peknama - 310 6y/bLuas YacTb TOW peKnambl, KOTOpasi NPOXOAWT Yepes CPeAcTBa MaccoBOA
VH(opMaLmy. B oTnnume oT Hee, fenoBas peknama 06bI4HO pa3MeLLaeTcs B CNeLyan3npoBaHHbIX My6aMKaLmusx, CKaxeM, B NPOtheCCUOHAIbHBIX XYPHanax
VHAYCTPWUW rOCTENPUUMCTBA, UN HampasfeTcs Nno noyte HeMmoCcpeACTBEHHO B OPraHu3aLyn, OKa3blBatoLLye COMyTCTBYHOLLME YTy (TYPdUpMbI,
TPaHCMOPTHbIE KOMMNaHWN U T.4.).

10. Mo npesnoXeHWIo YeLlcKoro peknamucta b.Mekna, B 3a8BUCMMOCTY OT CNOCO6Ga BO3AENCTBUA BbIAENAIOT CRefytoLLye BUAbI PeKambl:

- B3yanbHas (BUTPMHa, CBETOBAsA M NevaTHas peknama v T.1m.);

- cnyxoBas (paguopeknama, peknama no TeneqoHy 1 T.4.);

- ayavosu3yanbHas (Tene-, BUAEO-, Y KMHOPEKNama);

- 3pUTENbHO-060HATENbHAA (APOMATV3MPOBAHHAA IMCTOBKA, CTPAHUYKA B XXYPHa1e).

11. B 3aBMCYMOCTU OT CPEACTB PacrnpoCTpaHeHus pasinyatoT crefyroLme BUbl pekiambi:

- B npecce (peknama B rasetax, XypHanax);

- Ha TeNeBUaeHNH;

- Ha pafuo;

- B KWHO;

- Ha TpaHcnopTe (Ha 6opTax, Ha Ky30Bax, BHYTPU Ca/IOHOBY);

- B MeCTax NpojAax ToBapa (BUTPVHbI MarasnHOB, BbIBECKM B TOPrOBbIX 3a/1aX, YMaKoBKa);

- Hapy>kHast pek/iama (LTl Ha YauLax, NnakaTtbl B METPO, «GeryLias CTpoKa»);



- CyBeHMpHas (KaneH4apy, nanku, 6I0KHOTbI, 3HAUYKKM, CYMKM, aBTOPYYKM U T.4.);
- NeyaTHble peknamHble U3gaHus (NpocnekT, 6yKNeT, KaTanor, Nnakar, IMCTOBKa);
- NpsAiMas No4TOBas paccbinka («direct-mail», B TOM uncnie 1 NO 31EKTPOHHOI NOYTE);

- KOMMNbIOTEPHaAsA peknama (peknama Ha KOMMbIOTEPHBIX HOCUTENAX MH(opMaLmK, peknama B ceTu VIHTepHeT (6aHHepbl, peknamMHbIe U KOProOpaTUBHbIE
CaiiTbl, KOprnopaTvBHble 610T1 U T. 4.)).

Havibonee ncnonb3yemble BUAbI CPEACTB MH(OPMALMK COracHO 06beMam MOMeLLaeMOiA TaM peKnambl - TeNeBUAEHNE, PaAmNo, raseThl, XXYPHasbl, Hapy>XHas
peknama, TPaHCMOPTHaA pekaMa 1 Pacchlika peknaMHbIX 06bABMAEHWI Mo nouTe. Kaxapli 13 3TUX KaHanoB pacnpocTpaHeHWs pekfiaMbl UMeeT CBOU
nperMyLLEeCTBa U HeOCTaTKN. PaccCMOTpUM UX.

1. TenesnpgeHue

+ Kom6uHupyeT n3o6paxxeHue, 3ByK 1 ABMKEHVE, 06paLlaeTcs K YyBCTBAaM, BbICOKOE BHUMaHUE, BbICOKas CTerneHb 0XBaTa

- Bbicokasi abcontoTHas CTOMMOCTb, BbICOKUIA YPOBEHb Pa3INYHbLIX peKnam, MUMOETHOCTb NOKa3a, MeHbLLEE YMC/IO BbIGOPOYHOCTY ayAUTOpUN

2. Paguo

+ MaccoBoe 1Cro/b30BaHwe, BbICOKas reorpatmueckas 1 AemMorpaguyeckas CeNeKTUBHOCTb, HA3Kas LieHa

- TonbKo 3BYKOBOE NpeacTaBieHne, 60/1ee HU3KOe BHUMaHMWE, YeM NPy TeIEBUAEHUN, HECTAHAAPTU3MPOBaHHbIE CTPYKTYPbI PacLieHOK, MUMONETHOCTb
006bABNEHNI

3. lasetbl

+ 'MBKOCTb, CBOEBPEMEHHOCTb, XOPOLLMIA MECTHbIN PbIHOYHBIV 0XBAT, LUMPOKOE PacnpoCTpaHeHNe, BbICOKAs CTEMEHb JOBEPUS
- Hy3koe KauecTBO BOCMPOM3BEAEHNS, HA3Kas MPOXOAUMOCTb Cpeay ayauTopum

4, XXypHanbl

+ Bbicokas reorpacuyeckas 1 femMorpaguyeckas CenekTBHOCTb, JOBEPUE U MPECTUK, BbICOKOKAUECTBEHHOE BOCMPOU3BEAEHNE, ANMHHBI CPOK XU3HU,
XopoLuast "NPoXoAMMOCTb" cpeaun untatenei

- AnuTensbHOe BpeMs 3aKymnKu 06bABEHNS, B HEKOTOPOI CTEMNeHN Hapy>XHas LIMPKYALMS, HUKaKO rapaHTUW NO3WLMM pa3MeLLeHNs peknambl
5. Hapy)Has peknama

+ 'MBKOCTb, BbICOKas YaCTOTa NMOBTOPHbIX KOHTAKTOB, HEBLICOKAs CTOMMOCTb, C11abast KOHKYPeHLMS.

- Hyikakoii cenekTMBHOCTU ayAUTOPUA, OFpaHNYeHNs B TBOPYECTBE.

6. Peknama Ha TpaHcnopTe

+ Hu3Kas CTOMMOCTb, BbICOKas 4acToTa NOBTOPHbIX KOHTAKTOB, MMOKOCTb, Crlabas KOHKYPeHLUS.

- Manas n36vpatenbHOCTb ayAUTOPUK, KPaTKOCTb PEKTaMHOMO KOHTaKTa.

7. Paccblnika peknambl Nno noute

+ CeNneKTUBHOCTb ayAMTOPUU, TMOKOCTb, OTCYTCTBME KOHKYPEHLMM PeKambl B Npefenax ToM Xe cpefbl, NepcoHanunsasms

OTHOCMTE/IBHO BbICOKas CTOMMOCTb, YCTapeBLUMiA 06pa3 nouTsl (He 0THOCUTCA K e-mail), 06pa3 «MaKynaTypHOCTU».

Takum 06pa3oM, U3 KaKA0ro B1AA CPEACTB MHAOPMALMKM CIeLManuCT Mo Meana-MNaH1poBaHnio (NNaHMPOBaHMIO PA3MELLIEHNS! PEKNaMbl B CPEACTBAX
pacnpocTpaHeHus MHOPMALIMK) A0MKEH BbIGPATL Nyullie peKnamMHble KaHasnbl. Mpy BbIGOpe He06X0ANMO PACCMOTPETL MHOMXECTBO (DAaKTOPOB, B TOM
uuncne cTeneHb 0XBaTa, YacTOTY BbIXO/A M YPOBHM BO3AENCTBUS KaX10r0 OCHOBHOIO PEK/IAMHOI0 KaHa/a; a TakKe 3HaTb MPUBbIUKY LieNIeBbIX NOTpebuTeneii
K onpeeneHHbIM CpeacTBaM MHGopMaumi. Paamo v TeneBuaeH1e, Hanpumep, - yyllime cpeacTsa MHGopMaumu Ans NoApPOCTKOB. XapaKTepUCTUKI ToBapa
TaKKe BO3ZE/CTBYIOT Ha BbIGOP CPeACTB MHGopMaLIMK. LIBETHas UAMKOCTPaLS B XypHae - UAealbHOe CPEACTBO PeKiambl FOCTUHUYHOTO HOMEpa Um
KypopTa. Peknama pecTopaHoB GbICTPOro 06CNYXWBaHWSA, HaLeNeHHas Ha poauTeNeit ¢ AeTbMM, HA0GOPOT yuLLie BOCMIPUHUMAETCS MO TeNeBUAEHUIO.

OpHaKo MHhopMaLms 0 cue BO3AeiCTBMA 1 CTeneHn oxaata ayautopum CMW fomkHa perynsapHo nccnefoBatbes. Poccuiickue peknamogatenu B TeveHme
MHOTVX NeT OTAaBa/IM NPeLNoYTeHNe TENEBUAEHUIO W XXYPHaiaM, IBHO NpeHebperas ocTa/lbHbIMW CPEACTBaMM pacnpocTpaHeHus nHdopmaumm. Ho B
nocnefHve rofibl CTOMMOCTb PasMELLIEHNA PeKNambl B BbILLIEYNOMAHYTBIX PeKIaMHbIX KaHanax pe3ko yBenuunnack, 060CTpuiach KOHKYPeHLWA ¢ ApyruMu
peknaMopaTensmm, a CTerneHb 0XBarta ayuMTopun cokpaTunacs. B pesynbTate, MHOrMe OpraHv3aLmmy NOMEHANN CTpaTeruto, HaLuenvs peknamy Ha 6onee
Y3K1e CEerMeHTbl, a PEK/IaMOMNPON3BOAUTENN 3aHANNCH MOUCKOM HOBbIX, 60/1ee felleBbIX U 3((eKTUBHLIX BULOB peKnambl. Tak, N0 MHEHWIO CMeLyanvcTos,
B NnocnefHee BpeMs B pekname HabnofaeTcs TeHAEeHLMsA BO3pacTaHNs st(eKTUBHOCTN MapKETUHIOBbIX KOMMYHUKaLIWIA, He CBA3aHHBIX C TPaAWLIMOHHON
NpsMON PeKnamon, Tak HasbiBaembIx BTL.

BTL (below the line) - KOMNNEKC MapKETUHIOBbIX KOMMYHUKALWIA, KOTOPbI NO3BONSIET AOHOCUTL PEK/TaMHOE COOGBLLIEHME MU NMPU3bIB K MOKYTKe
HEMOCPELCTBEHHO K MHAVBUAYaIbHOMY NOTPE6GUTEN0. B 3TOM cnyyae CO06LLEHME HOCUT MAKCUMaIbHO SIMYHOCTHBINA 1 UHAMBUAYaNbHbIA XapaKTep, MecTo
BO3/E/CTBUS MaKCUMaTbHO NPUOGVKAETCA K MECTY MPOAAXKM UM K MECTY, FAe MPUHUMAETCS peLLeHMe O MOKYTKe.

MO>XHO BbIAeNUTL CrieaytoLlyto cTpykTypy BTL: A, MpsAMOil MapKeTWHT;
B. CTumynauposaHue cobITa;
C. CoObITWiAHbI MapPKETUHT;
D. Product Placement;
E. Ambient Marketing.



PaccmoTpum Kaxaplii 13 B1uaos BTL 6onee nogpo6Ho.

A. Mpsamoit mapkeTuHr (Direct Marketing) - nepcoHan“3npoBaHHOE BO3eMCTBME HA KOHKPETHYHO ayAUTOPMI0 B COOTBETCTBUM C 62301 JaHHbIX UK Xe
nonyyeHne 06paTHON CBA3U C KOHKPETHbIM NoTpebuTenem. Direct Marketing BkntouaeT B cebs:

TenedhoHHbIi MapkeTUHT (call-LeHTpbl) - MCNonb30BaHve TenetoHa AN HeNoCPeACTBEHHON NPOAEXM TOBapa NoTpebuTenam;

TeneBU3NOHHbIV MapPKETUHT - UCMO/b30BaHWE CMeLaibHbIX TENEBU3NOHHBIX KaHanoB, NpeHasHaueHHbIX TOMbKO 415 Nepesayun KOMMepPYECKoli 1
peknaMHoli MHopmaLmu. Tak, NOTPe6UTENb MOXET 3aKa3aTb TOBAp MO BbIFOAHLIM LieHaM, He BbIX0Zs U3 OMa;

SMS-pacchbIiKu - pacChIKM peKnaMHbIX CO0BLLEHMI NOb30BaTeNIM MOBUILHON CBA3N. PeknamMHOe coobLLeHNe [06aBNSeTCs K 6ecnnaTHbIM pacchlikam
(noroga, apuwa n 1. 4.);

MHTepaKTI/IBHbIVI MapKEeTUHT - 3aNEKTPOHHAaA TOProsnAd, CBA3bIBaroLLadA I'IOTpE6VITeI'IF| C KOMMNbOTEPU3NPOBAHHBIM 6aHKOM JaHHbIX npopgasLa.

B. CTumynuposaHue cobiTa (Sales Promotion) - KOMNAeKC MapKeTUHIOBbIX MEPONPUATUIA, HanpaBeHHbLIX Ha YBeNnyeHe 06eMoB Npofax. Sales
Promotion 6b1BatOT OpMeHTUPOBaHbI kak Ha noTpebutensa (Consumer Promotion), Tak 1 Ha npogasua (Trade Promotion).

Consumer promotion - KOMN/EKC MEPONPUATUIA, HaNpPaBNEHHbIX Ha NOKynaTens, No6YXAAIOLMIA K COBEPLUEHWIO NPOGHOI NOKYNKMW, CTUMYNMPYHOLLNIA
MOBTOPHbIE MOKYMKK, YBENUUYMBAIOLLMIA YacTOTY NOTPEBNEHNS NPOAYKTA UK YCAYTi. B Hero BXOAAT:

IMpomoakumMy - MHTEPaKTVBHbIE MEPOMPUSATUSA, HA KOTOPbIX NOTPEOMTENAM NpesiaraeTcs:
- B3ATb GecnaTHbIN 06pasel, NPOAYKLMN N PeKamMHble MaTepuanbl (CeMMINHS);

- nonpo6oBaTb MNPOAYKT (Aerycraums);

- MPUHATb Y4acTue B 10Tepee, KOHKYpCe, PO3bIrpbiLle NPW30B (MrPOBOIA MapKETUHT);

- 06MeHsTb TOBAap KOHKYpeHTa Ha peknamupyeMblii Toap (switch-selling);

- Y3HaTb O CBOCTBAax NPOAYyKTa (Npe3eHTauus, KOHCYbTaLms).

POS (Point of Sales) MaTepuasibl - peknaMHble MaTepuasbl, UCNONMb3YHOLLMECS B MeCTax NPofax. OHW NpU3BaHbl MOBbILIATL NPOAAXKM KOHKPETHOrO ToBapa B
[JaHHOVi TOProBoiA TOuKe.

Bu3yanbHble KOMMYHUKALMK - KOMMJIEKC YKa3aTenei (BbIBECOK, Tabnmnyek 1 T. Nn.), 0b6ecneyumsaroLLmx He06X0AUMON MHGopMaLiveld MOMOratoLLmMX
noTpebuTeNto OPUEHTMPOBATLCS.

[porpaMmmbl NOBbLILLEHWUA NOANLHOCTU - IOTEPEN, PO3bITPLILIN NPU30B, HAKOMUTE/bHbIE KapTbI.

Trade Promotion - KoMMNieKc Mep, Hanpae/eHHbI Ha CTUMY/IMPOBaHWE COLITOBOI CETU AN Pa3BUTUS AUCTPUBYLMM, YCKOPEHMS 060pOTa U YBENNYEHNS
o6bema npogax. CocTouT n3:

CTVMynMpoBaHMe TOProBOro NepcoHasa - Takve MeponpusaTUS, Kak OLeHKa 3((heKTUBHOCTY MOTMBALIMM NPOAABLIOB, MPO(ECCMOHa/bHbBIE KOHKYPCHI,
GOHYCHbIE CUCTEMbI;

MporpamMMbl MOBbILLEHWS NIOSBHOCTW NMAPTHEPOB - KOH(EPEHLIMM, CEMUHAPBI, MPa3AHUKM.

C. CobbITwiiHbIi MapkeTuHr (Event Marketing) - MmeponpusaTysi, HanpaBAeHHbIe Ha NPOABWKEHVE TOBAPOB U YC/YT C MOMOLLHO IPKMX U 3aMOMUHAOLLMXCA
co6bITWiA. CocTaBnstowmmm Event Marketing SiBnstoTCs COObITAS, CMIOHCOPUHT 1 PR.

Co6bITHs - creLanbHbIe MEPOMPUATUS W aKLUK, CNOCOGHBIE 3aMOMHUTLCS U CTaTb HOBOCTbIO:

- Mpe3eHTaLWs, LIEPEMOHUSI OTKPbITUS;

- hecTVBaIb, APMapKa, NPa3aHWK;

- BCTpeua, Kpyr/blii CTON, KOH(epeHLys, ceMuHap;

- rOf0BLLMHa, obunelt;

- IeHb OTKPbITLIX ABEPEi, IKCKYPCHS MO NPeAnpUATAIO U T. .

CMOHCOPUHT - MHBECTUPOBaHWE CPEACTB B CreLMabHble MEPONPUATUS C Lie/blo COBCTBEHHOM peknambl 1 PR.

Cas3u ¢ o6LwecTBeHHOCTLIO (Public Relations) - hopmypoBaHue, NoAAepXaHNe 1 M3MEHeHUE 06LLECTBEHHOTO MHEHWS B 611aronpuATHYHO 4151 KOMMaHWK
CTOPOHY:

- cBa3n co CMW,

- YNpaBneHne UMUIKEM 1 penyTavumne;

- BHYTPMKOpMOpaTuBHbINA PR;

- @HTUKPW3KCHOE pearnpoBaHue.

D. Product Placement - pa3meLLeH1e TOProBoii MapKu, ToBapa Uav YNOMUHaHWUS 0 HEM B MPOAYKTax MHAYCTPUW paseiedeHuit. inu, apyrumm cnosamu,
BHEZPEHME PeKnaMbl B CHOXKET XyLOXKECTBEHHbIX (PUILMOB, Cepuanos, KHUT. Product Placement siBsieTCS OCHOBHO COCTaBASIIOLLENA CKPbLITON U HENPsIMONA
peknambl. BblAensoT crefytoLme BUAbI:

- BU3ya/bHbIiA (3pUTeNto AEMOHCTPUPYIOT TOBAP UM NIOTOTUM KOMMaHWK);

- Bep6asibHbIi (MEPCOHaXKM YNOMUHAIOT B Pa3roBope MPOAYKT UM KOMMaHUI);



- IHaMUYecKuiA (ToBap CTAHOBUTCS HEOTHEM/IEMON YaCTbHO CHOXKETA).

B pamkax Product Placement Takoke BblenstoT Takme MeTOAbl Kak KMHOMepYeHAan3MHT (MPOM3BOACTBO TOBAPOB, HAMPAMYHO MW aCCOLMATUBHO CBA3AHHbIX
C NepcoHaxamu rnnsMoB U MynbTdunbmoB), Cross Promotion (ogHOBpeMeHHOe NapanenbHOe NPOABUKEHE TOBapa U XYA0XECTBEHHOO NPOV3BeAEHMS) U
Talent Relations (npuBneyeHne «3se3fbl» A5 CO3[aHNA PEKTAMHOr0 Co0bLLEeHNs). OCHOBHBIMM NPEMMYLLECTBaMM ABYX MOCNEAHUX METOAO0B ABNAIOTCA
3KOHOMWS BpeMeHW (y3HaBaeMoCTb BpeHfa A0CTUraeTcs GbICTPEE) 1 IKOHOMWA AeHer (PeKNamMofaTesNb He OMiaunBaeT Kaunbl UAv OUAbMbI C y4acTuem
NPUTNaLLEHHON «3BE3fbl»).

B Poccuu Product Placement cTan u3BecTeH CpaBHUTE/IbHO HELaBHO, MO3TOMY €ro NPMMeHeHWe BeLEeTCA NOKa He TakK akTUBHO.

E. Ambient Marketing - ©cnonb30BaHMe HeCTaHAAPTHLIX HOCUTENEN 1St peKnambl. B TaKOM KayecTBe MOTYT BbICTYNaTb BMO/HE 06bIYHbIE NPEAMETbI 1
MaTepuasbl, Ha KOTOPbIX HEOXMAAHHO Pa3MELLIAeTCs peKiama.

Be3ycnoBHo, BTL siBnseTcs Hambonee NepcneKTUBHBIM HanpaB/ieHUEM, Tak Kak Ha CErOAHSLLHMWIA eHb pekaMa A0/MKHA ObITb He TONbKO 3(EKTUBHBLIM
crnocoboM pacnpocTpaHeHUs MHOPMaLLMK Ha PbIHKE, HO U KaHaloM 06paTHOi CBA3u C MOTpebuTeneM. B To e Bpemsi, B POCCUIACKOIN UHAYCTPUM
rocTenpuuMcTBa MHorue Buabl BTL (3a ncknoueHneM PR) NpYMEHSAOTCS HEAOCTATOUHO MK HE UCMOJb3YHOTCA COBCEM. DTO 06YC10BNEHO
NPVBEPXXEHHOCTLIO peKnamogatesneil aToi ciepbl 613Heca K CTaHAapTHLIM (TPaAULMOHHBIM) METOAAM MPOABVKEHNS Ha PbIHOK TOBApOB U YC/YyT CBOEro
npeanpuaTus.

OfHaKo B NOC/eAHEe BPEMS JaXKE CaMble KOHCEPBATMBHbIE FOCTVHUYHBIE KOMMAaHUM HAYMHAKOT UCMO/b30BaTh MHTEPAKTMBHYHO PEKaMy, KOTopast AB/SeTCs
HOBOI1 KOMMYHUKALIMOHHOI TEXHOMOT el 1 hopMoii Ananora ¢ noTpedutenem. 3Ty TEHAEHLMIO ONPELENsieT COBPEMEHHOE COCTOsHIE PbIHKA -
KOHKYPEHLIMS, HEOBX0AMMOCTb GbICTPOr0 Neperno3uLIMOHNPOBAHIS 11 CMeHbI LIENEeBOI ayAMTOPUM, TeKYUeCTb Kaapos 1 T.0.

[lns Toro 4to6bl B Cpefe peknamogartesnieli BO3HUKIO NOHUMaHWe, KakuM 06pa3oM Ha pbiHKe (hopMMPYHOTCS NOTPEBGHOCTM B Pa3HOO6Bpa3Hol pekname, Kak
reHepupyTCS ee HOBbIE TWMbl, HEOOXOAMMO AeTaNlbHO KNacCU(MLMPOBaTh U CUCTEMATM3MPOBATb 3HaHKS O TeX BAAX PeKNambl, KOTOPbIE CErOAHS yIKe
CYLLLECTBYHOT.

Mo matepnanam Marketing Analitic



