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2Buy.ua: npaBuia Urpbl Ha pbiHKe AVKTYET NOTPEOUTENb
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> MapKeTWUHr  cepBMC ToBap 2BuUy smart consumer community NPoOAYKT — AMPEKTOp

3anyLeH HOBbIli MPOEKT B YKpauHe - 2Buy.ua: smart consumer community. Terepb NOTPebuUTeb MMeET BO3MOXXHOCTb 6€3 KaKMX-160 OrpaHnyeHuii
peKoMeHJ0BaTb UM HeraTUBHO OT3bIBATLCA O TOBApe, CEPBIUCE UM KOMNaHWUK, 0TO6paXas UCTUHHOE OTHOLLEHME K peKnaMupyembIM NpogyKTam.  JlayHu
CTapTOBa/ C Mpe3eHTaLMmn Ha Popyme MapKeTUHT-ANPeKTOPOB 21 mapTa B oTene «lMpembep-Manac» Hatanby LLITanToBHONM, pPyKOBOAWTENS NPOEKTA, U
Makcuma "aeBa, nnaepa v ocHosatens World Web Studio-TexHnyeckoro napTHepa npoekTa.

B ocHOBe co3faHUs  NPOEKTa NEXUT UAes 0 HeaP(EKTUBHOCTY TPaAMLIMOHHOM peknambl. 78% peLueHuii NOTPe6GUTENS O NOKYMKe TOBapa OCHOBLIBAIOTCS Ha
YCTHbIX pekoMeHaaumax (Madiaedge: cia, 2007) n 90% ntogein coBepLUatOT MOKYNKW, AOBEPSS COBETaM Apy3eld, a He pekname (Keller Fay Group, 2005).
Takas CTaTMCTMKA 3acTaB/IsieT MeXAYHapoaHble 1 BefyLLyie KOMNaHWUK YKpauHbl pacCMOTPETh COLMasbHbIe Meamna, NOCKO/bKY MMEHHO OHM 06ecneymBatoT
peKNaMHbIM KaMNaHWsM X13Hb, B TOT MOMEHT, Kak BOCTOPT OT 3arycka KaMmnaHuu yxxe nosagu.

KamnaHuy B coupanbHbIX Meauma - 3T0 NPOAO/HKMTENbHAA KOMMYHUKaLUSA ¢ NOTPebuTeNneM, y KOTOPOIA HET YETKOIO «Havaa» 1 «KOHLa», Kak y
TPaAVLIMOHHbIX KamnaHuit. 1 BMecTe C TeM, Kak ONpefenuThb, 4To NOTpe6uTeNb yMaeT 0 MPOAYyKTe KOMNaHun? ByaeT v ycnex y peknaMHoi KamnaHumn?
YTO MOXHO yNyyLInTb , U TEM CaMbIM YJ0B/IETBOPUTbL HYXX bl NOTPe6uTeNnein? Tenepb KOMMNaHUM UMEHOT BO3MOXHOCTb Y3HATb MHEHWe NOTpebuTtens Ha
creLmanbHO MHTepHeT-NNoWaaKe 2Buy, rae nonb3osaTeny AensTcs peaibHbIM NOTPEGUTENLCKIM OMbITOM W FeHEPUPYHOT «ABUraTeNlb PeKOMeHAALMIA» -
JanbHellme pelleHns noTpebuTenein o NoKymnke.

«[iBuratenb pekoMeHaauuin» («Recommendation Engines») - 3T0 KapAWHaIbHO HOBbIIA NOAXOA NPOABUXEHNS GPEHA0B, KOTOPbIA OCHOBLIBAETCS Ha
MHEHMSX 1 MOXeNaHWAX NoTpebuTenei, a rnaBHoe, X PeKOMEHJALMAX, KOTOpbIe BAMSIOT Ha BOCTPE60BaHHOCTL GPEHA0B Ha PbIHKE. IMEHHO Ans 3TOro U
peasn30BaH NPOeKT 2BUy - UHTEPHET-MN/IOLAAKA «YMHOFO NOTPEBUTENS».

World Web Studio - web-communications partner. YcneLuHbiii onbiT pa6oTsl 2000-2008 rr. Camoe KpynHoe web-KOMMYHUKaLMOHHOE areHTCTBO B
YKpauHe. MonHbIi umkn yenyr - agantaums UMK ana web - KomnnekcHblii web-development - peknama 1 npofBuXeHne 6peH0B B MHTEpeHeT. bonee 500
peann30BaHHbIX NPOEKTOB. MPUHLMNbI PaBOTbI: KPEATUBHOCTb, TEXHONOTMYHOCTb, 3(PEKTUBHOCTD.

www.worldwebstudio.com
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