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MepcneKTUBbLI Pa3BUTUSI POCCUIACKONO PbIHKA CAHTEXHUKM
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MapkeTuHr, Peknama n PR
> areHCTBO  ayAMT caHTexHuka Symbol-Marketing

B HacToALLMiA MOMEHT, NO OLiEHKaM 3KCNepToB, 06beM POCCUIACKOTO PbIHKA CAHTEXHWKW OLieHMBaeTcs B 9,5-11 MAH M3fenwii B rofi, 4To B CTOMMOCTHOM
BbIPXKEHWUW COCTaBNAET OKO/0 €2 Mnpa. MprmepHo 40-50% oT 06LLero 06bLeMa pbiHKa NPUXOANTCA Ha MOCKOBCKMIA CEKTOP. POCT pbiHKa B LiENIOM
cocTasnset 20-30% B rof. Kak cuntaroT aKcnepTbl, PbIHOK CAHTEXHUYECKMX M3aenuii 6yaeT NOCTOSHHO PacTyh 1 pa3BMBaTbCs B TedeHue 6avkaiiumx 5-10
NEeT NPpK YCNOBUM COXPaHEHUS TEKYLLMX TEMMOB pOCTa [A0X0L0B HaCeNeHNs.

B mapTe 2006 roga areHTcTBoM Symbol-Marketing 6b11 npoBefeH ayanuT pO3HUYHO Toproeau, a B anpene 2006 roga — ayauT ONTOBOI TOProBav
CaHTeXHVKOI B MockBe. BaKHO OTMETUTb, YTO NOJO6HOI0 pofja MOHUTOPWHIM B pamMKax JaHHOTO pblHKa NMPOBOAATCS BMEPBLIE.

CornacHo [jaHHbIM MOHWUTOPUHIA, KaK Ha BCEM PbIHKE B LIEIOM, TaK W BHYTPU OTZE/IbHOI0 TOBAPHOr0 CerMeHTa HabofaeTca akTUBHOE NPOHVKHOBEHME
MHOCTPaHHbIX Npon3BoamTeneii. Mo oLeHKam 3KCnepToB, A0S MMNOPTHOO NpMCyTCTBUA focTuraeT 80%. Tak, Mo pesynbTaTam ayauTa ONTOBOW TOProBu,
poccuiickas NPoAYKLMs, MaccoBas, AOCTYMHas, C lerko BOCCTaHaB/IMBaeMbIMY 3amacamm Ha CKage, 3aHUMaeT 0THOCUTEIbHOe MEHBLUMHCTBO No3uLmii (34%
M0 BCEMY BbIIBIEHHOMY aCCOPTUMEHTY B LIe/IOM), OCTa/bHble 66% accopTvMeHTa NpefCTas/IeHbl MHOCTPaHHLIMU TOProBbIMM MapKamu. Ta e cuTyaums
HabnoaeTcs B PO3HUYHON TOProBne: f0N1S 0TeYeCTBEHHbIX MapoK B LIeIOM MO PbIHKY cocTanseT nopsgka 19,6%, Toraa kak ypoBeHb NpefcTaBneHHOCTH
3apyBexKHbIX Npon3BoauTeNei paseH 76,9%. OKONo 2,7% NpUXoAMTCA Ha NPOAYKLMIO COBMECTHOIO NMPOM3BOACTBA HECKO/bKMX CTPaH, Hanpumep, Poccum 1
Wtannu, Poccumn n MepmaHnn.

B pesynbTaTe uccnefoBaHus areHTcTBom Symbol-Marketing 6b1/10 BbISIBNIEHO, YTO HaMb0o/ee NPeACTaBNEHHLIMMI B PO3HYHOI TOProB/e MapKamu SIBNISIKOTCS
IDO, Roca, Gustavsherg, Jika, Cersanit, Aquaton, OAO «Kuposckuii 3aBogy», IFO, Jacob Delafon, Sanart.

Torpga Kak B cMcTeMe OMNTOBOV TOProB/v MMANPYIOT Mapky Takux npoussoguteneit, kak OAO Kuposckuii 3aBog, «CTporidhapdop», Vidima, JTo6HeHCKkuin
3aBof, CTpouTenbHOro apdopa, SInnewknii Tpy6HbIii 3aBog, «CaHTek», «CTpoiinonmMepkepaMmnKar, 3aBof «YHuBepcan», «Bus dmanb», Takke IDO, Ideal
Standard, Jika, Jacob Delafon, Roca.

Kpome TOro, Mogenu BbICOKOrO LIEHOBOFO CErMeHTa, Mo JaHHbIM MPOBeAEHHbIX ayAWTOB, NMPeLCTaBeHbI TakMK nponsBoauTensMu, kak Ideal Standart, a
Tawke upmamu n3 Mepmanum (Villeroy & Bosch), dpaHuum (Jacob Delafon), Mcnanum (Roca, Gala), Mtanumn (Ceramica Dolomite) u T. 4. CpefHuii
LIEHOBOWA CErMeHT — 3TO MPEMMYLLECTBEHHO NPOAYKLMSA TaKMX CTPaH, kak ®uHnaHamsa (IDO, Oras), LLseuus (Gustavsberg, IFO), ®panums (Porcher),
Uexma (Jika) u T. 4. OTeuecTBeHHble KOMMaHWW, HECMOTPSA Ha NMOCTOAHHO PAaCLLUMPSIOLLMIACA aCCOPTUMEHT, YNyULLIEHWE Ka4eCTBa 1 BHELLHEro B1aa
NPoAYKLMK, 3aHUMAIOT MOKa HUXKHUE LIEHOBbIE CEMMEHTbI («3KOHOM», «CTaHAAPT»), NOYTW He COCTaBNSAS KOHKYPEHLMM MHOCTPaHHbLIM TOProBbIM MapKam B
60/1e€e BbICOKMX LIEHOBbIX CErMeHTax.
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