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Of4VH fieHb U3 XXN3HW BpeHa-MeHemKepa

11 February , 2008 - FRESHMIX Consulting company | MpocmoTpos: 486
CemunHapbl 1 KoHepeHumn — MapkeTuHr, Peknama un PR
> Freshmix MapKeTUHr  ceMuHap OpeHAVMHr  KOMMYHMKauuy  YyBCTBO GpeHaa

14-15 mapTa 2008 r. B CaHkT-IMeTepbypre FRESHMIX Consulting Company opraHusyeT cemvHap-MapatoH «OAuH AeHb U3 XXU3HU GPeH-MeHemKepay.

W ecnwn gns Toro, 4Tobbl Bce 3TV HEMPUSTHOCTMW CYYUIUCH SOCTATOYHO U OHOIO [HS, @ YTOObI HAYUYMTbCS He [OMyCKaTb, NpesyrajbiBaTh U peLuaTsb Bee 3Tu
npo6aemMbl 04HOFO AHS Mano.

CemuHap-mapaoH «OavH AeHb U3 XU3HU BpeHa-MeHemkepa» npoigeT 14-15 mapTta 2008 1. — aBa [HS akTUBHOTO O6CYX/EHUSI BCEX HIOAHCOB,
BCEX C/IOXHOCTEN, BCEX CEKPETOB paboThbl GpEH-MeHepKepa, YTOObI C MOHeAe IbHMKa paboTa noLuia no-apyromy.

OCHOBHbIE aKLUEeHTbI:

- naes n ee BHeapeHve (Yem npote, TeM nyyile)

- NPOTUBOAENCTBIE «KOPNOPATUBHON NamMATW» (M3MEHEHNS B KOMNaHWM 6e3 KOH(D/IMKTOB)

- paboTa c nepcoHaniom (bpeHA-MeHemKep — NyULLniA Apyr)

- pa3paboTka 1 BHegpeHMe CTaHAapTOB (YETKO U ICHO)

- IHHOBaLWK (NpoJaKT-MeHeKMEHT Ha Cryxbe y Mapku)

- paboTa c Bo3paxeHusiMuK (Kak 3apa3utb UAeein KOMMEPUECKYHO CyXOY)

- NPOLEeCC B3anNMOAENCTBUSA C MapPKETUHIOBLIMY 1 PEKNaMHbIMU areHTCTBamu (6poXXeHne 1 AUCTUINALMS)
- pa3BuTUE NpoAax (kak ykpenuTb, a He Norybutb naet npoaykra)

- MPOTMBOAENCTBUE KOMMPOBAHMIO KOHKYPEHTaMU (CHATVE MOPYK C MPOAYKTA)

ABTOpbI 11 BefyLLMe ceMVHapa:

NMogmnna ViBaHoBa - ynpasnswowmii naptHep Freshmix Consulting Company, Beaylimii MacTep-knaccoB B BbiCLUei LIKOe 3KOHOMWKU MO
nporpammam «YnpasneHve 6peHgamu», «CTpaTernyeckuii MapkeTuHr», MBA; pyKoBoAuTe/lb NMPOEKTOB MO pa3paboTke v BHeApPeHWto deaepasibHbIX U
PermoHasibHbIX TOProBbIX MapOK.

Cepreii CnaBYHCKUI — 3KcnepT B 06n1acTy 6peHavHra, pa3paboTyuvk noptens TOproBbix Mapok Ans kKomnaHunii «EBpocn6», «MapHac-M», A®K
«Cuctema», «Carlo Pazolini», aBTop cTaHAapTOB N0 pa3BUTWIO 1 BHEAPEHUIO TOPrOBOW MapKu.

MpakTnyeckasn nonb3a:

YnpaensTh TOProBbIMY MapkaMu onepaTuBHO U HEAOPOro — UCKYCCTBO, KOTOPOE OT/IMYaeT HOBMYKA OT NpodieccroHasna. Beayluye cemnHapa BMecTe
C YYacCTHUKaMM NPOHVKHYT B Camble TOHKOCTY GpeHaMmelikepcTBa.

Mo nToram «B pykax» y4aCTHUKOB — MHCTPYMEHTbI, NO3BONSIOLLME 3aKPENUTb CBOK PbIHOYHYIO MO3ULMIO, U CMOCOObI UX BHEAPEHNS.
MoppobHasa nHdopmaumsa n nporpamma: http://www.senseofbrand.com/2008/01/31/1daybrandmanager/

OTBeTbI Ha BONPOCkI MO Ten.: + 7-812 -718-80-45 nnn no e-mail: reception@senseofbrand .com
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