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AreHTcTBO Imageland PR opraHn3oBasio MeponpusaTus rno oTKPbITUIO NepBOro ouca
«ANCUMANCHnAIN BaHk EBpasmsa» (O0OQ0) B r. CaHKT — NeTepbypr

8 November , 2007 - Imageland PR | MpocmoTpos: 558
MapkeTuHr, Peknama 1 PR

24 okTa6psa 2007 roga areHTcTBO Imageland PR cTano opraHvu3aTopoM Npecc-KoHgepeHLmmn 1 TopkecTBeHHOro VIP-nprema ans «ACHARCUAIL BaHk
EBpasns» (OOO) B r. CaHKT - MeTepbypr. MeponpumaTus 6bian NpUypoYeHsl K OTKPbITUIO NepBoro ogvca baHka B CeBepo-3anagHOM pervoHe.

B Meponpuatusx npuHanm yyactue Mpe3naeHT v MpefaceaaTtent npaeneHns, «ARCHMAKCUAIL BaHk EBpasus» (O00) HupaHmpkaH Mumae, 3aMecTUTeNb
Mpepcenatens MpasneHus «ANCMARCKHAI baHk EBpasusa» (OO0) Bnagucnas BoiuexoBuy, HavabHIK fenapTamMeHTa pO3HUYHOro 6usHeca
«ARCNANCHAIL BaHk EBpasusi» (O0O0), uneH MpaeneHns BuHog EaceapaH v ynpasnstoLmii punvanom "ARCuANCnAIL BaHk Espasns” (OOO) B CaHKT -
MeTepbypre AnekcaHap KasaHCKuiA.

Ha npecc-koHhepeHLmn NpucyTCTBOBa/IN BCe BeayLime CMU MeTepbypra.

Beuepom TOro e iHS 6b1 opraHmsoBaH npuem Ans VIP - rocTeid, cpeay KOTopbixX 6blM NPeaCTaBUTeNM AGMUHACTpaLMK ropoaa, LieHTpanbHoro baHka
Poccun, KoHeynbeTBa VIHAWM 1 pyKOBOAUTENMN KPYMHEALIMX KOMNaHWiA CeBepo-3anafHoro peruoHa.

Mprem cocTosnca B ouce 6aHKa, KOTOPbIA Gbl1 OPUTMHAIBLHO OPOPMAEH 1 COYETaT APKME LiBETOUHbIE KOMMO3MLMMN U He3abbIBAeMYHO 3K30TUHECKYHO
KYXHIO.

B pamkax faHHOro npoekTa coTpyAHUKM areHTcTBa Imageland PR okasanu MofHbIi KOMNAEKE ycayr no NOArOTOBKE WU NPOBELEHMI0 MEPOMNPUATHSA, & TaKxKe
B3anmogeicTeuo co CMU.
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