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NMA-KoHcanTuHr nposena KoHpepeHUuio no puHaHoBomy PR

2 October , 2007 - IMA-koHcanTuHr | MpocmoTpos.: 615
MapkeTtuHr, Peknama 1 PR

27 ceHTA6ps 2007 rofa «MIMA-KOHCaNTUHI» opraHu3oBana | exerogHyto koHepeHumio «PassuTure Public Relations B hHaHCOBOV Chepe: 0TBETHI Ha
BbI30Bbl PbIHKOB», Ha KOTOPYIO GbINV NpUrialleHbl pyKoBoaguTenu PR-noapasfeneHunii KpynHbIX POCCUIACKMX KOMMaHWA IMHAHCOBOTO CEKTOpa.

Ha KoHhepeHLK Bbinn NPoaHaIM3MpoBaHbl TEHAEHLMN W NEPCNEKTUBLI Pa3BUTUS (DMHAHCOBOTO PR B POCCUM. YHaCTHUKI 06CY NN YCNOBWS YCMELLHOCTH
MH(OPMALMOHHOM MOMNTUKM A4S PA3NIMYHBIX TPYM LieNeBbIX ayAUTOPUIA B KOHTEKCTE PasBUTKS YCNYT A1 PO3HWUUHBIX KIMEHTOB, PacLUMPEHNs
PEervoHanbHOro NPUCYTCTBIS, BbIX0Aa Ha PbIHKI KanuTanos, yBenmueHus caenok M&A, peanmsaumm NapTHEPCKMX NporpaMm. MprBeTCTBYS YYaCTHUKOB,
UCNONHUTENbHBIN BULE-Npe3naeHT APB Bnagumup Knesckuii oTMETUA, YTO PR-MHCTPYMEHTbI UFpatoT BaXKHYHO PO/ib B COMPOBOX/AEHUN 6aHKOBCKOTO,
CTPaxXOoBOr0 W MHbIX BIA0B (IMHAHCOBOTO 613Heca. OH BbIPaswi yBEPEHHOCTb B TOM, UTO PR-CNyXGbl 3aHTEPECOBaHHbIX KOMMaHWiA, CpeacTBa MacCoBOM
MH(OPMALMW NMPUMYT aKTUBHOE Y4YacTue B peasu3aLim Mep Mo MOBbILIEHWIO (IMHAHCOBOM IPamMoTHOCTM U MHAOPMMUPOBAHHOCTY HACENIEHUs B 06/1aCTH
6aHKOBCKOI AesiTeNbHOCTY 1 GaHKOBCKMX YCYT.

Y4aCTHUKMN KOH(EPEHLMI KOHCTAaTUPOBa/IM POCT OTEYECTBEHHOTO pPbiHKa PR-yc/yr, KOTOpbIN B HACTOsLLEe BpeMs OLeHMBaeTcs akcnepTamum B $300-400
MUIVOHOB C NEPCNeKTNBON pocTa 0 $1 Munnnapaa, a Takke TEHAEHLUMIO K ASBHOMY MOBbILLEHMIO CNPOCA Ha KOHCANTUHIOBbIE YC/yTY B 06/1aCTK
MapKeTVHra 1 06LLIeCTBEHHbIX CBA3el. [loKnafibl yHaCTHUKOB KOH(EPeHLMM 6biny OpraHn30BaHbl B TeMaTUyeckne Cekumum «PrHaHCcoBas rpaMoOTHOCTb B
Poccuny», «Investor Relations n Public Relations: conpoBoxaeHve GMHAHCOBOI akTVBHOCTW OpraHu3auymn» 1 «KoprnopatneHas penyTaums - Ko K
[0BepUIo».

B pamKkax nepBoii CeKLMM YUaCTHUKN OTMETUAM NPAKTUYECKYHO HanpaBNeHHOCTb AoKnaga TaTbsiHbl VIBKMHON, PR-anpekTopa KomnaHum POCHO, o ponu n
(hyHKumn PR B npoceeLLeHun notpebuTens. VHhopMaloHHas akTMBHOCTL 06ecreymBaeT ycnex B 6u3Hece 6narofaps BO3MOXHOCTW BUAHWA Ha
MH(OPMALIMOHHOE M0J1e, 3HAYMMOCTN MHEHUS IKCMepToB Ans NpotnbHbIX CMW, 1, B KOHEYHOM CyeTe, «3aMETHOCTU» AeATeNIbHOCTU U YCMELUHOCTY Balleit
KOMMaHUW A1 NOTEHUMaNbHbIX KNMeHToB. OTAeNbHON TeMOI Bbina BblAeneHa He06X0AMMOCTb NEPCOHN(MKALMM KOMMNaHUW Yepes ee PYKOBOAWTENS,
VIMWDKEBbIA 11 CTaTYCHbIA MOAXO0AbI K MO3WLIMOHNPOBAHNMIO K/THOYEBbIX 3aAB/eHNIA. Ta e Tema 6bina 3aTpoHyTa B Iokage Ikl BopucoBoid, 3amecTutens
"eHepanbHOro AMpekTopa no pa3suTuo 6usHeca «MMA-KOHCANTUHI», B KOHTEKCTE MOCTPOEHUS U peann3aLmm cTpaTernm BHELLHUX KOMMYHUKaLWA. 3nna
BopucoBa Takke pacckasana 0 KOMMIEKCHOM NOAX0Ae K OLeHKe athheKTUBHOCTM BHYTPEHHMX W BHELLUHUX KOMMYHUKaLUUIA KOMMaHWM.

BTopas cekuns cogepxkana cpem npoynx goknag Huna I'.Busopca, CoeeTHuKa MNpeacepartens MNpasneHns baHka «Bo3poxaeHune» o PR- n IR-cTpatermsx
CBOel opraHun3aumn. baHk NpuaepXXMBaeTca NOAUTUKN MakKCMa/IbHOV MPO3payHOCTL CTPaTerum 41 MHBECTOPOB, YTO OTPA3W/IOCh Ha pe3ynbTaTax
nccnefosaHnsa S&P 2006 roga (baHK «Bo3poxkaeHve» Npu3HaH caMbiM «Mpo3padvHbIM» 6aHKOM), 1 3TO, 6e3yCNOBHO, CKa3asioch Ha 3(eKTUBHOCTH
B3aumogelicTeua B cihepe IR. Toii e npobnemaTmke 6bin NOCBALLEH AoKNag AHApes VBaHOBa, BULe-Npe3naeHTa «bpoKepKpeauTCepBUC», B KOTOPOM IR
paccMaTprBaICh B KOHTEKCTe rnobanv3auym Ha hrHaHCOBbIX pbiHKax. Onbra PUHK, AMPEKTOP MO CBA3AM C 06LLeCTBEHHOCTLIO HalMoHansHoOro
[Eerno3nTapHOro LieHTPa, MpeacTaBuia B A0KNaje CneLmnduKy KOMMYHUKaumil Ha (hoHA0BOM pbIHKe Cpeay MHAPACTPYKTYPHbLIX OpraHu3aLmid, a Takke
KOCHYNacb BOMPOCOB MOBbILLEHNS APHEKTUBHOCTI PACKPBITWA UH(OPMALIMN.

TpeTbs cekumMsa OTKpbIIach foKNaaom JleoHnga VirHata, AMpeKkTopa no MHGOPMaLVIOHHOW MOUTHKE U CBA3AM C 06LLeCTBEHHOCTLIO Anbha-6aHKa.
Co06LLeHVEe PacKpPbIBANIO MHCTPYMEHTa/IbHbIE MPMOPUTETHI KOMMNaHUW Npu pa3paboTke PR-aKLWii 4ns xuTenein permoHoB: hopMaTbl MPOABUXEHWSA YCAYT,
NO3NLMOHMPOBaHWe BpeH/a, pacLuMpeHne NPOAYKTOBOI IMHENKM N CMOHCUPOBaHKe CoLManbHO-3HauMbIX MPOeKToB. B foknage Bnagumupa KnelimeHosa,
PyKOBOAUTENS CY>KObI MO CBA3AM C 06LLECTBEHHOCTBIO KOMNaHUN «MHroccTpax» 6biv 3asiBieHbl OCHOBHbIE (HOPMbI M MeTOAbI PR, ncnonb3yemble
KOMMaHWEN, a TakoKe CAepXXMBatoLLMe PaKTOPbI Pa3BUTKS CBA3EN C 06LLECTBEHHOCTLIO B CTPAXOBaHUM.

B koHtepeHUmn npuHaam yyactne CIT MAKC, KUT ®uHaHC MHBECTULMOHHBIV 6aHK, MpoMcBssboaHK, ik OTKpbITVe, PycCKuil MeXayHapoaHbIi 6aHK,
Rodex asset Management, AnbsiHC POCHO YNpaBfeHne akTneamu, ctapbaHk, PeHeccaHc KpeauT, BTE YnpaBneHue aktusamu, Mapekc 3cceT MeHe[KMEHT,
PocEBpobaHk, cetelem (BNP Paribas), CnasuHeecT6aHk, CK PACO, Poccnitckuii JOPOXHbBIA BaHK 1 Apyrue opraHn3auyv.

MapTHepCKyo NOAAEPXKKY KOH(epeHUn VIMA-KOHCTTUHT 0Ka3anu:

CrPABKA:

000 «MMA-koHCaNnTUHM» (xongmHr «Ipynna IMA») paboTaeT Ha pbIHKE KOMMYHMKaLMOHHOIO KOHCanTHra ¢ 1999 r. KomnaHms cneunanmsvpyeTtcs Ha
OKa3aHWy yC/yr Mo Tpem OCHOBHbLIM HanpaBs/eHNAM: MapKETUHIOBbIE MCCNEf0BaHNA 1 aHaMTUKa, Public Relations, ynpasneHueckoe KOHCYyNbTUPOBaHWeE.

«MA-KOHCaNTUHI» BXOAMT B NEPBYHO AeCATKY poccuiickux PR-areHTCTB no peliTuHram POMIP (2002), xypHana «Kapbepa» (2004-2005) n AreHTcTBa
3KoHoMmMuecknx HosocTeli (2006); 3aHMMaeT 3-e MecTo B peiTuHre «3kcnepT PA» (2005); nmeeT uHAekC A+++ 1+++ 1+++ peiituHra « KOHUMPABEKC»
(2006); 3aHMMaET NepBble MecTa B peliTuHre PRonline (pelATMHI ynomMmMHaeMocTu poccuiickux PR-areHTcTB) 2006-2007 roga.

«NMA-KOHCANTUHI» ABNSETCA OhmnLManbHbIM NapTHepoM Accolmaummn poceuiicknx 6aHkos (APB) no paspaboTke 1 peanv3sauum defepanbHOM NporpaMmbl
MOBbILUEHNA PUHAHCOBOI rPaMOTHOCTW HaceNeHus.


http://b2blogger.com/pressroom/user/arakyll/
http://b2blogger.com/pressroom/user/arakyll/
http://b2blogger.com/pressroom/marketing/
http://b2blogger.com/pressroom/marketing/
http://b2blogger.com/pressroom/marketing/
http://b2blogger.com/pressroom/marketing/
http://b2blogger.com/pressroom/marketing/
http://b2blogger.com/pressroom/marketing/
http://b2blogger.com/pressroom/marketing/
http://b2blogger.com/pressroom/marketing/

3a fononHUTeNbHOI MHhopMaLein obpallaiTech K TUXOMUPOBOI AHacTacum, npecc-cekpeTapto «/IMA-koHcanTUHr» no Ten. 917-00-80 unn no
3NeKTPOHHOI NoyTe tixav@ima-consulting.ru.



