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«IMA-KOHCaNTUHI» NPOBOAUT KOMMYHUKATMBHYH KaMMaHMo Mo pasbsCHEHUIO COLMaibHOMO
3aKoHoAaTeNbCTBa I. MOCKBbI

30 July, 2007 - IMA-koHcanTuHr | MpocmoTpos: 652
MapkeTuHr, Peknama 1 PR

«/IMA-KOHCTUHI» NPOBOAUT KOMMYHVUKATVUBHYH KammnaHuio «/IHhopMUpoBaHME 1 pasbsicCHeHME 3aKoHOAaTeIbcTBa MOCKBbI CpeacTBaMm
COLManbHOM Hapy>XXHO PeK/ambl», LE/Ibo KOTOPOI ABMSIETCS NOBbILLEHWE YPOBHS MHAOPMMPOBAHHOCTY MOCKBUUYEN 0 3aKOHAX 1 NporpaMmax,
JeliCTBYIOLLMX B CTOMIULIE, M MEXAHM3MaX UX peann3aLum Ha NpaKkTUKe.

3afayeii KOMMYHVKaTUBHON KaMnaHnn «/IH(oOpPMMpPOBaHWe 1 pasbiCHEHWE 3aKOHOAaTeNbCTBA MOCKBbI CPeACTBaMY COLMaIbHON HApY>KHOI peKnambl» B
2007 roay sBNseTcA MHHOPMIUPOBaHUE LLIMPOKOI ayanMTopum 0 fielicTBYoLLMX B MOCKBe 3aKOHax 1 mporpammax. B xofe peamsauuy KaMnaHum
NMaHUPYEeTCsA OCBELLEHME BONPOCOB, CBA3aHHbIX C MOCKOBCKOW NporpaMmoit «-of, pebeHka», KOMMIEKCHO cTpaTeruneii MpaeuTensctea MockBbI Mo
peanm3aLm MONOLEXHBIX COLMabHBIX MPOrPamMM, XUNLLHOM NporpaMmMoii «Monofoli cemMbe - AOCTYMHOE XUbe» U PAAOM APYTMX TEM U NPOrpamm.

VIHCTpyMeHTaMy KamnaHuy 66111 BbibpaHbl 6UNN6opabl U NnakaTbl HAPY)XKHOW peknambl, @ TaKKe  MHTEPHET-CAT, peknaMHble POINKK, GpOLLIOpbI 1
apyrue matepuasnsl. Mpy pa3paboTke KOHLENUMW 1 an3aiiHa peknambl cnelnanmcTbl «MMA-KOHCANTUHI» YUUTbIBAIM UHTEPECHI LieNeBoi ayauTopuu -
MonofbIX MOCKBMYei 0T 18 fo0 30 neT, MonofbIX cemeid 1 HaceneHnss MocKBbI B LiE/IOM.

MeHe[pKep aTOro npoekTa, pykosoauTens PR-HanpaeneHus MNpoekTHoro genaptameHTa «MMA-KOHCANTUHM» ViBaH OBYapoB 0TMeTu/1: "Mbl nocTapainch
cfienatb 3TOT MPOEKT N0 MaKCUMyMy KPeaTUBHbIM 1 XMBbIM! 3aH1MAaTbCA NPOABVDKEHMEM, NMPONaraHAoN 3aKOHO4ATebCTBA He TaK MPOCTO, KakK MOXeT
MoKas3aTbCs Ha NepBblil B3rNsg. ECTb TOHKME rpaHun, HO HaM, 1 YBEPEH, YAaNoCh AOHECTU BaXKHOCTb U LIEHHOCTb MPUMEHEHNS MOCKOBCKIMX 3aKOHOB B NIErKOiA
1 3aHATHOI hopme. Mo KpaiiHeld Mepe, 3Hal0 TOUHO, YTO NEPCOHAXKM HALLE KaMnaHUM CTanm 3aMeTHbIMU (Urypamu Hapy>XHOW peknambl 3TUM NeTOM.
CoBCeM CKOPO BCeX HacC XAET MPOA0HKeHMe nctopum Ha TB, pagno 1 B MOCKOBCKMX neyvaTHbix CMIAN™.

Peanusaums nofo6HbIX KOMMYHMKATUBHBIX KamMNaHWii CerofHs BeCbMa BaXkKHa M akTyasibHa A5 Meranosnmca, Tak Kak Hanpas/ieHa Ha YKpenneHue foBepust
MOCKBUYEN K OpraHam rocyfapCcTBeHHOI BMacTU ropofa 1 pocT MHPOPMUPOBAHHOCTY HaCeIeHUs O COLManbHO 3HAYMMBIX NpoekTax MpaBMTenbLCTBa
MockBbI.

«/IMA-KOHCaNTWHI» 06/1aAa€eT He TOMbKO BoraTbiM OMbITOM B 06eCneveHn MHPOPMALIMOHHOTO COMPOBOX/AEHNS Pa3INYHbLIX MEPONPUSATUIA, HO 1
NpeAoCTaBAseT NOMHbIV CNEKTP YCAYT - OT aHa/iM3a  LieNeBOro CerMeHTa pblHKa 0 KOMM/IEKCHOr0 KOMMYHMKALMOHHOIO KOHCanTuHra. Mogpo6bHee
03HaKOMUTbLCS C MOPT(OANO PaboT KOMMaHMK B 3TOM HanpaBeHUN MOXHO Ha caiiTe http://www.ima-consulting.ru/.

<«VIMA-KOHCaNTUHI»
000 «MA-KoHCATTUH» (XonauHr «Fpynna VIMA») paboTaeT Ha pblHKe KOMMYHWUKALMOHHOrO KOHCanTwHra ¢ 1999 r.

Komnanus crneymanmsnpyeTca Ha oKkasaHiu ycniyr no Tpem OCHOBHbIM HanpaB/EHUAM: MapKeTWHIOBbIE NCCNIEA0BaHNA U aHANINTMKa, Public Relations,
ynpaB/iieH4YeCKOe KOHCY/IbTUPOBaHue.

«/IMA-KOHCTTUHI» BXOAUT B NEPBYIO JeCATKY POCCUIACKUX KOHCANTUHIOBbIX ¥ PR-KOMMNaHWA COrnacHo BceM CyLLeCTBYOLWMM peiiTuHram: 8 TOP-10
peiiTuHra AreHTCcTBa JKOHOMUYecKux HoBoCTel (peliTWHT Hanbonee ak TWBHO M CTabKIbHO Pa3BMBAIOLLMXCA KOMMAaHWIA U 6aHKOB: MeauniiHbIe,
NHOPMALIMOHHbIE, PeKnamMHble W KOHCATTUHIOBble KOMMaHuM) no uToram 2006 roga; 1-e mecTo B peliTuHre PRonline (peAiTuHr ~ ynomuHaemocTy
poccuiickux PR-areHTCcTB) no nToram 2006 roga; 3-e MecTo B peiiTuHre «3kcnepT PA» (PeiTVHI KOHCATTUHIOBLIX TPy B 061aCTW MapKeTUHIA 1
OTHOLLEHMIA C 06LLECTBEHHOCTbI0) No nToram 2005 roga.

Mo BceM Bonpocam obpatalitecs no Ten. +7 (495) 917-0080
e-mail: tixav@ima-consulting.ru

AHacTacua Tnxomumposa, npecc-cekpeTtapb «MMA-KOHCaNTUHM»
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