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MARCS 3aBepLuni uccnegosaHue 41a CtpaxoBoi rpynnbl «Kanutanb»

24 July , 2007 - MARCS | MpocmoTpoB.: 524
MapkeTuHr, Peknama n PR

KomnaHus MARCS 3aBepLunna nccnefoBaHue pbiHKa ycayr 406poBofbHOr0 MeAULIMHCKOro cTpaxoBaHus CaHkT-MNeTepbypra. 3akazumk npoekta - OAO
«KanuTtanb CTpaxoBaHve», BXoAsLLee B cocTaB CTpaxoBoii rpynnbl «Kanutanb».

CrpaxoBas rpynna «Kanutanb» B coctase: OAO «Kanutanb CtpaxoBaHue», 3A0 «Kanutanb MeaunumHckoe CtpaxoBaHue» n 3A0 «Kanutanb
MepecTpaxoBaHWe» NOATBEPAVNA BbICLLWIA PERTUHT HafEXXHOCTH PETUHIOBOrO areHTCcTBa «AKenepT PA» «BbICOKWIA ypoBEHb HaAEXKHOCTY C MO3UTUBHBIMY
repcrneKTMBamm.

CrpaxoBas rpynna «Kanutaib» aBaseTcq NPUM3HaHHbLIM MAEPOM PbIHKA MO MMYLLIECTBEHHOMY CTPaxoBaHuio. Mo 06beMy cobpaHHbIX CTPaXOBbIX MPeMMii
pynna BXOAMT B UMC/0 KPYMHEMLWMX CTpaxoBLiMKoB Poccun. B coctaB CTpaxoBoii rpynmbl «Kanutanb» Takke BxognT 3A0 «Kanutanb CTpaxoBaHue
HKN3HU».
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