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Pa3spabotaHHasa Raffinade Design popma 6yThinikn TM «PULSE», npusHaHa ny4Luein Ha
ALKO+SOFT 2008
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TM «PULSE» - «CTBOpeHO f/151 330BO/IEHHS!» — 3aBOeBasa YeTbIpe 30/10TbIX MeAanu, KyooK v Aunaom 3a «Jlyudlluee Xy[oxecTBeHHOe 0thopMIeHNe» Ha
Jerycrauum B pamkax KoHkypca ALKO+SOFT.

16 masg TM «PULSE» npuHsna ydactme B koHkypce ALKO+SOFT 2008. B xofe KOHKypca npolusia ferycraumsa Kpenkux CrvpTHbIX
HanuTKOB, B KOTOPOI1 6blM NpefcTasneHbl 6onee 10-Tv BOAOUHbLIX 6peHAoB. o utoram gerycraumm Bce 4 npe3eHTOBaHHbIE NO3ULMN HOBO
NMHUN BOAOK TM «PULSE» 6bI/in HarpaxaeHsl 3010TbIMU MEJATSAMUN U NPU3HAHbI STYHLLXUMW B CBOMX HOMUHALMAX.

Bytbinka TM «PULSE» nonyunna Ha BbicTaBke ALKO+SOFT 2008 ky6ok v gunnoMm 3a «J1 ydllee Xy[oXeCTBEHHOe
ohopmieHne»!!! YHukanbHyto no dopme 6yToiniky TM «PULSE» paspaboTanu cneumnanmcTel komnaduy Raffinade Design.

BaneHTnHa Manas , ynpasnsawowuii naptHep Raffinade group, pacckasana o co3gaHumn 6yTbinku 6onee nogpobHo: «B 2007 rogy ¢
oTpygHukamn Raffinade Design 6bina paspaboTaHa HoBasi N0 CBOeW (DYHKUMOHa/IbHOCTM ByThlka crneumanbHo ans TM «PULSE». dopma u
On3aiiH OyTbI/IKM HE UMEKT aHasloroB B YKpauHe W ABMSKTCA NEepBOi CTeNeHbi 3aliuTbl HOBOW NIMHWM BOZOK: pebpucToCTb U YeTKoe
COOTHOLLIEHME Pa3pe30B Ha BYTbISIKE YXKe Ha CTaguu MOKYNKU NOMOryT NOTPebUTe N0 OT/IMUUTL OPUTUHAT OT NOAAENKN. B 06LLIEeM Xe K OMMNsIekc
3almMTbl , KOTOPbIA BK/OYAET CcaMopaspyLUaloLMACA  KOMNa4oK, WCNonb30BaHWe TakTU/bHOTO Jlaka W YHWKa/lbHOe HaHeceHue
ronorpadyMyeckoro n306paxeHns Ha ATUKETKY, CTasl OAHUM W3 MPEUMYLLLECTB HOBOM IMHUM BOAOK TM «PULSE».
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